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17 Stores in Bangkok17 Stores in Bangkok 12 Stores in Upcountry12 Stores in Upcountry

Phuket

Had Yai

Pattaya

Nakornratchasima

Chieng Mai

Hua-Hin

Samui

KhonkanPhitsanulok

Udonthani

Suratthani

Chonburi

HOMEPRO STORE NETWORK (as at June 30,2007)
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15.212.481.493.7INTEREST
(6.0)(6.7)112.1105.4TAX

8.238.5469.2507.7EBIT
16.11,046.26,498.87,545.0TOTAL EXPENSES
19.6282.01,438.91,720.9SG&A
15.1764.25,059.95,824.1COGS
15.61,084.86,968.08,052.7TOTAL REVENUE

%GVAR1H’061H’07

25.742.8166.2208.9OTHER INCOMES
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11.9275.7308.6NET PROFIT

14.76,595.97,565.0SALES

PROFIT & LOSS STATEMENT
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Weak Private Consumption

Source  :   Bank of Thailand
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Rising Other Income
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GP & EBIT
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BALANCE SHEET

Unit : MB

0.24.81,919.81,924.6PAID-UP CAPITAL

6.7212.83,160.13,372.9FINANCIAL DEBT
0.26.93,077.43,084.3ACCOUNT PAYABLE

(7.5)(130.2)1,738.01,607.8OTHERS
1.189.57,975.58,065.0TOTAL LIABILITIES

4.7120.72,574.82,695.5INVENTORY
8.1655.58,083.48,738.9Land Building & Equipment

2.183.03,917.54,000.5TOTAL EQUITIES
5.478.21,442.01,520.2RETAIN EARNINGS
--555.7555.7SHARE PREMIUM

1.5172.511,893.012,065.5TOTAL ASSETS

%VAR31 Dec 0630 Jun 07

(3.5)(18.8)539.8521.0OTHERS

172.5

(584.9)

1.511,893.012,065.5TOTAL LIABILITIES & EQUITIES

(84.2)695.0110.1CASH & DEPOSIT
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ROA - ROE - ROCE
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Earning per Share : EPS
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Note  :  1. Equity raising 960 MBht in DEC 2006 at ratio 1:1 of 1 Bht /share
2. EPS in 1H06 after taking dilution impact of 1:1
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Business Outlook
2007
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Product Differentiation
Only at HomePro

More joint promotion 
with business partners
( Suppliers, Credit card, 

Hire purchase)

Merchandising regrouping

Home Care Program

CRM

VRM

Fast checkout - Single 
Sales

Warehouse Management 
System

Store & Sales Customer & Service Operating Efficiency
Improvement

Expand business, Increase Customer satisfaction, Sustainable growth

Management Responses toward declining 
consumer confidence !!
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Store Expansion Plan

HomePro Store the End of 2007

BKK 17 Stores

Upcountry 13 Stores

Total 30 Stores

2007

Rayong

Stores Opening Schedule

Petchkasem / BKK       16 th FEB

Chonburi    24 th MAR

Ram Indra / BKK 21 th APR

Rayong 4Q’07

Petchkasem  
and

Ram-Indra

Chonburi
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Continuous expanding sales area
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Ekamai – Ram Indra :  Apr 21,2007 

CHONBURI        :  Mar 24,2007 

PETCHKASEM  :  Feb 16,2007 

NEW STORE OPENING 1st Half 2007
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UPCOMING EVENTS

ANNIVERSARYANNIVERSARY

HomePro EXPO

HomePro Anniversary

HomePro Champion

OCT 07

SEP 07

AUG – OCT 07
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Q & A
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Contact us
K.Rakpong, K.Renuka
Tel+662-832-1416

Email : IR@homepro.co.th
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This Presentation ( The “Presentation”) has been prepared by Home Product Center Plc. 
The Presentation is private and confidential and is being made available for information 
purposes only. Accordingly, this Presentation may not be copied, reproduced or redistributed 
to any other person save with the prior written permission of the Company. By accepting this 
presentation, each recipient accepts and agrees with the Company that it will comply with, and
that it will procure that any other person to whom it provides this Presentation complies with,
the Terms set out herein and all applicable laws and regulations.

This Presentation is not a prospectus and is not intended to and does not constitute offer or 
solicitation of any offer in respect of securities. It does not constitute any recommendation or
Investment advice, is not intended to form the basis of an investment decision and should not
be relied upon for such purpose. This Presentation has not been approved by any regulatory 
authority. Neither the Company or their respective advisers accepts any liability whatsoever 
arising in connection with the distribution of this Presentation to recipients hereof.

This Presentation is being supplied to you solely for your information and may not be reproduced,
redistributed or passed on, directly or indirectly, To any other person or published, in whole or in 
part, for any purpose. No part of this presentation may be reproduced or taken or transmitted.
The distribution of this presentation in other jurisdictions may be restricted by law, and persons
into whose possession this presentation comes should inform themselves about, and such 
restrictions. By accepting this presentation you agree to be bound by the foregoing restrictions.

IMPORTANT  NOTICE


